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As the Official Car sponsor for Standard Chartered 
Marathon Singapore 2012, BMW Asia organized 
a series of Mobile Run Clinics and roadshows as 
part of its activation campaign. “Team BMW” was 
created to foster a community of people who share 
the same passion for running and BMW.

Kingsmen has successfully organised all 
seven mobile runs. Overwhelming response 
was received for each run attended by 300 
participants.

Night Festival 2012
Singapore’s Night Festival was back for its fifth 
instalment with a nocturnal extravaganza of aerial 
performances, music and dance. The event was held 
over two weekends from August 24-25 and August 
31 -September 1 at The Cathay, public green spaces 
of Singapore Management University (SMU), National 
Museum of Singapore, Singapore Art Museum, 
Peranakan Museum and The Substation.

Attended by over 450,000 people the public enjoyed a 
series of spectacular performances. The highlight was a 
performance by internationally-renowned Fuerzabruta—
an aerial performance from Argentina which blends 
poetry in dance with gravity-defying feats.

Working closely with the National Heritage Board, we 
managed various aspects of the event from ambient 
lighting and F&B, to crowd management and road 
closures.

Sunsilk Academy 
Fantasia

Kingsmen Ooh-media was proud to be the Official 
Event Partner for the inaugural Sunsilk Academy 
Fantasia in Singapore. Originally from Mexico, Academy 
Fantasia is a singing programme which became a 
No. 1 reality TV show when it was launched in 2002. 
Following the show’s popularity in regional countries 
like Indonesia, Malaysia and Thailand, StarHub brought 
the top reality singing contest to Singapore. 

As the Official Event Partner, we were involved in 
the purpose-built academy which was home to the 
finalists for ten weeks. The entire academy took 
about five months to complete—from venue sourcing, 
design to construction. Throughout the four-month 
contest, we were actively involved in the logistical 
support and event management of the Open Audition 
at Square 2, Meet the Fans session at The Central, as 
well as the weekly concerts at Dragonfly Bar in 
St James Power Station. 

Dole Yonanas 
Engagement

Dole promoted the Dole® Yonanas through a product 
demonstration and sampling engagement targeting 
health conscious working adults as well as families 
with young kids. Kingsmen Ooh-media managed the 
entire engagement from venue sourcing and design, 
through ambassador training and implementation.

Brand ambassadors stationed at Chevron House 
demonstrated how only frozen fruits can be 
transformed into a frozen treat by using the Dole® 
Yonanas machine and samples were given out to the 
public at the event.

The three-day event attracted thousands of PMETs 
(Professionals, Managers, Executives and Technicians) 
in the bustling CBD district. Over 3,500 cups of 
samples were given out and 50 machine units were 
sold during the event.


